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SECOND CALL FOR PAPERS


The 2004 IACMR Inaugural Conference, Beijing, PRC, 17-20 June 2004

Submission Deadline: November 1, 2003
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With the postponement of the Conference from 2003 to 2004 due to the SARS epidemic, we seize the opportunity to widen the scope by inviting new submissions broadly aligned with the theme of the conference.  Please see website http://www.iacmr.org/Call-for-papers-Sep15.doc for the original First Call for Papers.  
The conference theme is “Mapping the Territory for Chinese Management Research”, a highly appropriate title for the inaugural conference of a research association. In the first Call for Papers, we identified a discipline focus for the theme – i.e., HRM, Marketing, etc.- as well as a target focus – i.e., joint ventures, SOEs, etc. With these twin foci, we might appear to be making an implicit assumption that the current repertoire of research methodologies and the epistemologies that underpin them are adequate to the task of doing research in the Chinese managerial environment. 

I believe that it would be useful and important for IACMR to explore this assumption and perhaps even to challenge it. The kind of research that IACMR members are likely to become involved with in the Chinese case will hold up a mirror to them. They could use this mirror to examine their research practices in general – assuming that China is not their only focus - and to highlight many of the unquestioned methodological premises that they work to.

In addition to new papers that contribute to the substantive issues outlined in the first Call for Papers, I propose an additional track for the 2004 IACMR Conference entitled: 

‘Doing’ Chinese Management Research: The Methodological Challenges
This new track would be neither discipline nor target oriented. It would accommodate papers, both empirical and theoretical in orientation, that explore issues such as:

· What constitutes acceptable knowledge? Does this vary across contexts and cultures? The case for and against methodological universalism.

· Establishing the objectivity of knowledge. Does the inter-subjective basis of objectivity vary from one case to another? From one culture to another?

· The challenges, costs and benefits of gaining access to reliable data: the Chinese versus other Western cases.

· Confidentiality issues. Data is not neutral. It creates winners and losers and must therefore be used responsibly. Is the confidentiality issue likely to differ in China as compared with Western countries?

· How might the politics of research affect the scope for carrying out research? Who are the key stakeholders in Chinese management research and what are their respective expectations?

· The governance of research: is there a single governance model for carrying out research into business and management? What adaptations might such a model require in the Chinese research environment?

· Training in research methodology: will Chinese researchers show greater aptitude for certain types of research over others? If so, why? What kind of research strategies would such aptitudes indicate as being appropriate? What options for collaboration with non-Chinese researchers might these open up?

Papers submitted for this track should clearly indicate this on the title page. If enough high quality papers are received, then it is envisioned that MOR might run a special issue on “Doing” management research in China and that a number of conference papers would be published there.

Papers should be prepared according the guidelines outlined in the First Call for Papers on website: http://www.iacmr.org/Call-for-papers-Sep15.doc.  Papers should be submitted to Max Boisot by sending soft copies to iacmr03@u.washington.edu.  

Deadline for submission is November 1, 2003. 
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