Meta-analysis Workshop 

Sun Yat-sen Business School

June 19, 2011
	8:30-9:00
	Check in

	9:00-9:30
	Welcome Introduction
       Yadong Luo, University of Miami and Sun Yat-sen Business School

	9:30-11:00
	Lectures on meta-analysis topics 1-3
1. Introduction to meta-analysis and problem formulation

2. Data collection

3. Basic effect size computation

	11:00-11:15
	Tea Break

	11:15-12:30
	Lectures on meta-analysis topics 4-5

4. Correction to effect size
5. Advanced and unique effect size computation

	12:30-2:00
	Lunch Break

	2:00-3:30
	Lectures on meta-analysis topics 6-8
6. Computing mean effect size and heterogeneity

7. Moderator analyses
8. Fixed, random, and mixed effects models

	3:30-3:45
	Tea Break

	3:45-5:00
	Lectures on meta-analysis topics 9-10

9. Advanced methods in meta-analyses: meta-regression, multivariate, and  multilevel analyses

10. Writing meta-analyses results.

	5:00-5:30
	Questions and Answers


BIOGRAPHIES

Dr. Ying Huang is Assistant Professor in Retailing and Consumer Sciences at University of Arizona. She holds a Ph.D. degree from Michigan State University with a major in Retailing and a minor in International Business. Her current research interests focus on buyer-seller relationships, new product evaluation, sustainability, and research methods. She has published in journals such as Journal of International Business Studies, Journal of the Academy of Marketing Science, Industrial Marketing Management, Journal of Marketing Channels, International Business Review, Journal of Business and Industrial Marketing, etc. Dr. Huang teaches Retail Strategy, Global Supply Chain Management at the undergraduate level, and Inter-organizational Issues at the graduate level.

Stephanie L. Wang is a research fellow at the University of Miami, School of Business Administration where she teaches strategic management and international business. Her main research interests include global strategy, multinational management, internationalization by emerging market firms, business/knowledge process outsourcing, and entrepreneurship. She has publications in Academy of Management Perspective, Journal of International Management, Organizational Dynamics and others. Her latest research projects deal with home country effects on emerging market multinationals’ outward FDI strategies. She uses numerous methodologies in her research, including structural equation modeling, multi-level modeling, meta-analysis, latent growth modeling, among others.

