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Appendix

A. Questionnaire Items for OBM Performance
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Increase the name recognition of our firm.
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Increase growth of our firm.
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Increase profits of our firm.
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Increase long-term competitiveness of our firm.
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B. Questionnaire Items for Manufacturing Performance
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Reduce production cost as a percentage of sales.
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Increase production yields.
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Ensure on-time delivery.
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Reduce turnover time from raw material procurement to shipment of final products.
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C. Questionnaire Items for Learning from the Key Buyer / Subsidiary
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Is useful to immediate daily operations.
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Has positive impact on firm’s performance right away.
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Increases current operation efficiencies and reduces costs.
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Changes our firm’s fundamental management philosophy.
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Helps our firm achieve its long-term mission and objective.
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Prepares our firm for future corporate transformation and challenges.
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D. Questionnaire Items for Cultural Heritage Identity
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We work hard to provide good product to enhance the Island’s image.
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We view the task of upgrading Taiwan’s image as our social responsibility.
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We feel proud of our own cultural heritage.
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